
Determining great keywords
The tools described in this section help you brainstorm and evaluate key-
words. Eventually choices need to be made, and they are business-plan
choices as much as optimization choices.

Everyone wants to succeed in the businesses represented by hot keywords —
the most-searched words — because that’s where the highest traffic flows. If
you’re not on that first page of search results, you’re not visible. However,
rising to the top of competitive search pages is sometimes impossible.

Success is less about meeting the competitive standard of hot keywords than
it is about becoming a hot site in a smaller niche. There is a lot of traffic out
there. Google fulfills over 55 billion searches a year. A small niche in Google
still represents thousands or millions of searches, and that many potential
visitors and customers. So, refine your keyword choices to specific, tightly
defined concepts around which you can build a high-quality, optimized page.
Better to focus your ambition on quality and precision than grapple with
Goliath.

Figure 4-7:
Source
code of

Google’s
home page.

It doesn’t
use the

meta
keyword

tag, which
would

appear
in the

highlighted
part.

67Chapter 4: Optimizing a Site for Google

08_571435 ch04.qxd  5/21/04  11:29 PM  Page 67


